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AMERICANLIFE TV NETWORK NAMED 2008 CABLEFAXIES AWARDS
FINALIST FOR IT'S “I AM A BABY OF A BABY BOOMER”
AD CAMPAIGN

Campaign Was Created by Ad Guru George Lois and Features Famous
Baby Boomers and Their Children

Winners to be Announced May 6™ at the National Press Club
in Washington, D.C.

Washington, D.C. (April 28,2008)-- AmericanLife TV Network ™ (www.americanlifetv.com),
the cable network devoted to the Baby Boomer generation, was named by CableFAX asa
CableFAXIES Awards findist. The CableFAXIES Awardsare presented by CableFAX Daily and
CableFAX Magazineto salute the year@ mog outstanding communicationsinitiatives and programs
in the highly competitive and dynamic Cable arena The coveted awards set theindugry benchmark
for excellence across all areas of PR and Marketing.

AmericanLife TV Network (ALN) was selected for its "I'm a Baby of a Baby Boomer” campagn, a
series of commerciasthat feature famousbaby-boomers and ther kids The network isnomnated
in the Advertising Campaign for a Cable Network category and thewinneg will beannouned on
May 6 at theNationd Press Club in Washington, D.C.

Created by legendary adman George L ois, the sonsand daughters of famousAmerican Baby
Boomers pay tribute to thear celebrity paents and theincredible Woodtodk Generation. George
Lois, whos reputation as a media guru precedes him with his breakthroughad campagnsfor the
now iconic media brandsMTV, Esquire Magazine, USA Today and ESPN.

Thechildren of Academy Award winning actress Susan Sarandon, supeastar footbdl Hall of Famer
Joe Namath, Vanity Fair editor Graydon Carter, Pop artist pioneer James Rosenquist, hodkey
legend Bobby Nystrom, pioner African-American morning news anchor René Syler, and mudgcal
theater stage sensation Patti LuPone lovingly and playfully banter with thar Baby Boomer parents
asthey re-experience the essence of tha revolutionary generation. To view the campagn, visit
www.goodt/.com or www.americanlifetv.com.

dheAmericanLifQTV team is ddighted to berecognized by CableFAX for our Baby of a Baby
Boomer campagn,Osays COO, Larry Meli. Orhis campagn encompasses what our network stands
for, sodally-respongble family-friendly entertainment.O

According to Cable360net, thefindistsin this year® awards program are from networks, MSOs, PR
Firms, vendars and corporations Thewinneaswill beannouned on May 6" at an awardsluncheon
at theNationd Press Club in Washington DC.

QWe are getting a ot of postive feedback from our audience aboutthis campagn,Ocomments Vice
Presdent of Programmingfor ALN, Mark Ringwald. O'heviewers loveto see thefamousbaby



booners they grew up watching, interacting with their kidsthe same way they are interacting with
thar own!O

About CableFAX

CableFAX isthemod truged brand in theindudry, providing cable executives with the most
origind, comprehengve and indghtful overview of thelatest indugry news and strategic initiatives.
CableFAX offeringsindudeawiderangeof resources for cable professionds, induding CableFAX
Daily, CableFAX: TheMagazine, award programs, Webinars, gudebooks networking events and
workshop. For more information, visit www.cable360ne.

About AmericanLife TV Network™

AmericanLife TV NetworkTM (www.americanlifetv.com) is the cable network devoted to

America@ baby boorrer generation. The network deliversclassic TV, lifestyle, origind and sodally

responsble programming tha addresses compdling issues important to today® mature audience.

ALN offers VOD and broadband programming. For more information, or to g&t AmericanLife TV

NetworkTM call yourlocal cable or satellite provider or visit usat http://www.americanlifetv.conv.
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